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TRIPBAM Analytics Gives Corporate Travel Managers                                   Deeper Hotel Program Insight
New Real-Time Reporting Improves Preferred Hotel Programs and Increases Savings
DALLAS – July 6, 2016 – TRIPBAM™, the new hotel shopping service, introduced TRIPBAM Analytics, a new data service built specifically for corporate travel managers. The real-time reporting gives business travel programs comprehensive data which can help improve daily performance as well as provide metrics to drive better hotel supplier agreements. With the 2017 corporate hotel RFP season getting underway, TRIPBAM Analytics is a timely new arrival for travel managers confronted with rising rates in most cities and increased hotel consolidation.

Demand for TRIPBAM’s hotel cost-saving solution continues to grow. Statistics highlighting three-year-old TRIPBAM’s penetration in the managed travel arena include:

· More than 1,100 companies implemented, including a growing number of Fortune 100 firms
· Two dozen travel management companies, including the majority of the top 30 TMCs in the U.S.

· Three of the four largest global TMCs have agreements with TRIPBAM
· More than $12 million in potential hotel savings offered to corporate clients in the first half of 2016
TRIPBAM Analytics Offers Multiple Real-Time Reports

TRIPBAM Analytics provides real-time reports for two specific areas of insight that are vital for corporate hotel programs. For data that drives insight into overall corporate hotel program performance, the new service:

· Easily identifies which negotiated rates are performing well or poorly relative to market
· Tallies losses incurred by property due to Last Room Available (LRA) and rate loading issues 

· Tracks hotel brand and chain performance 
· Details which hotel rates generate the most savings for the company (Best Available Rate (BAR), agency/consortia, negotiated, loyalty rates, etc.)
A second set of TRIPBAM Analytics reports track how well a company is utilizing TRIPBAM and how to improve both the potential and realized savings from the service:
· Monthly trends that focus on savings found and realized 
· The overall increase/decrease in commissions as different rate types are found and rebooked 
· The improvement in corporate hotel compliance via use of strategic hotel cluster shopping
· Identification of travelers that are saving the most / losing the most 
· Travel agency re-booking efficiency and performance reports 
“TRIPBAM’s new analytics package is extremely powerful, providing a level of data that was previously difficult to come by,” said Mike Pouliot, North American travel manager for Merck & Co. “This will allow us to take our hotel program to the next level, and further enhance our ability to monitor compliance.”
TRIPBAM Analytics is initially available for TRIPBAM’s corporate direct clients. Companies that use TRIPBAM via their TMC relationship will have access to TRIPBAM Analytics later this year. Fees for TRIPBAM Analytics vary based upon a company’s desired use of the service and the volume/frequency of data it seeks to monitor. Corporate travel managers, influencers and reporters can view a sample of TRIPBAM Analytics reports at TRIPBAM’s website. TRIPBAM will also provide a version of TRIPBAM Analytics for use by TMCs to monitor use of TRIPBAM across their collection of corporate clients.

“With TRIPBAM Analytics, we’re finally at a place where corporate travel managers can have real-time data and deeper insights into the value of their hotel program and the TRIPBAM service,” said Steve Reynolds, founder and CEO of TRIPBAM. 
Reynolds will moderate a panel titled “Why is Corporate Hotel Procurement So Screwed Up” on July 19 at the upcoming Global Business Travel Association (GBTA) conference in Denver. TRIPBAM is sponsoring a Center Stage Panel at the convention – “The Impact of Consolidation” – earlier that morning. TRIPBAM will also have a booth on the GBTA Trade Show floor. 
About TRIPBAM™

Dallas-based TRIPBAM is a new hotel shopping service used by corporations, travel agencies and travelers. TRIPBAM uses patent-pending “cluster” shopping processes to find savings on more than 60 percent of hotel groups searched, with average savings of more than $100 per trip. For more information about the service, go to www.tripbam.com.

###
